Study Plus


Study Plus planning template for medium-term plans

	Unit title


	FAIR TRADE

	Curricular target cluster/curriculum areas
	Design a survey or experiment to capture the necessary data from one or more sources; determine the sample size and degree of accuracy needed; design, trial and if necessary refine data collection sheets, design and use two-way tables.  Communicate interpretations and results of a statistical enquiry using selected tables, graphs and diagrams in support, using ICT as appropriate.
Select, construct and modify, on paper and using ICT, suitable graphical representation to progress an inquiry, including scatter graphs to further develop understanding of correlation. 

Examine critically the results of a statistical enquiry, and justify choice of statistical representation in written presentations.
Express one quantity as a percentage of another.



	Unit description
	The aim of the unit is for students to research and compare the cost and selling prices of different brand names with a focus on slave labour and fair trade.


	Unit overview
	Phase 1
	From a resource sheet of different brands cost and selling prices, investigate % mark up and make comparisons.
Extension to the rag trade/ slave labour issues i.e nike, primark etc.

	
	Phase 2
	Pupil own data collection of fair trade food v non prices. Give a statistical representation. Make comparisons.
Pupil own survey to investigate one month's spending on a fair trade product v non. i.e bananas/ chocolate. Compare box plots.

	
	Phase 3
	Pupils investigate any correlation between fair trade purchasing and some other variable i.e recycling. Produce and interpret scatter graph.


	
	Phase 4
	Class presentation.
· make a fair trade dessert

· fair trade assembly

· sell fair trade goods on a stall


	Unit assessment questions
	Exam questions:
· scatter graph

· box plot

· % change
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